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Are you looking for 
that perfect gift for the person on your 
list that has everything? Or are you trying 
to find more meaning in the gifts you give 
to family and friends that says something 
about your values and beliefs? Buying your 
gifts from FINCA’s new Gift Catalog might 
be the solution you’re looking for that also 
directly helps to alleviate poverty in some 
of the world’s most desperate communities. 

By choosing to send a FINCA gift, you’ll 
be giving loved ones and other special 
people in your life a gift that provides real 
hope and opportunity to a poor woman 
and her family. Your gift will help us pro-
vide the loan capital women and men all 
across the FINCA network need to start, or 
expand, their small businesses, and create 
real and lasting change for their families.

But your gift has the power to do even 
more. Through your generosity, you’ll 
introduce others to the power of micro-
finance, and make it possible for them to 
become engines of change for those living 
on less than $2 per day. Not many gifts 

give a sense of joy and 
purpose, and being part 
of something bigger 
than an empowering 
gift of hope.

FINCA Gifts run the 
gamut from help-
ing one individual 
to impacting entire 
communities. And 
you can be assured 

that whichever gift you 
choose, you’ll be directly 
impacting the life of one person, her family 
and her community. *

A gift of $25 can be used by a FINCA 
client like Catarina Yolanda Yac de Leon of 
Guatemala to buy beads, cloth and thread 
to create beautiful handcrafted clothing. 

A $100 gift can help a beekeeper like 
Tamam Fraije of Jordan purchase honey-
bees and hives, protective clothing and 
sterilization equipment which allows her 
to package and sell honey in shops and 
markets and sell beeswax as raw material for 
producing candles, cosmetics and polishes.

For $250, clients like Kopaisin Gonabaeva 
of Kyrgyzstan can buy a cow, which will 
provide milk and cream that can be sold at 
the local market or used to produce milk, 
yogurt, ice cream and other dairy products. 
In addition, the client’s children will benefit 
from having a regular source of milk at home.

If you want your gift to have the greatest 
impact, consider a gift of $5,000 through 
which as many as 25 FINCA clients—and 
their families—can benefit from the hope 

and opportunity provided by your support 
of a Village Bank.

A FINCA gift has tremendous value and 
real purpose. It counters the myth that 
material possessions make people happy, 
and demonstrates the love, generosity, 
compassion, celebration of life and joy that 
is the holiday season. 

This year, put meaning back into your 
gift giving by considering FINCA’s Gift 
Catalog for many of those on your gift list. 
You’ll have the satisfaction knowing that 
you’ve used your time and money wisely 
and effectively, and that you’re making a 
real and measurable difference in the war 
on poverty.

Visit www.finca.org/catalog and shop 
today!

*Gifts made through this catalog are symbolic. 
Any gifts made to FINCA support its entire mis-
sion. We use your donation where it can do the 
most good, pooling your donation with other 
gifts to provide financial services to low-income 
entrepreneurs around the world.
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Clockwise from top left: FINCA 
Jordan client Tamam Fraije; FINCA 
Guatemala client Caterina Yolanda 

Yac de Leon; FINCA Kyrgyzstan client 
Kopaisin Gonabaeva; FINCA Zambia 

Village Bank Group

Put FINCA at the Top  
of Your Holiday Shopping  
List with Our New Gift  
Catalog!
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Helping Young Jordanian  
Women Succeed
The employment prospects for as many as 900 young Jordanian women 
are much brighter, thanks to a partnership between FINCA Jordan and the 
United States Agency for International Development (USAID). Under a Youth 
Financing Initiative, young Jordanians will now have greater access to micro-
loans, along with business skills training, that will help them finance their own 
small businesses. And in a country where youth unemployment stands at  
22 percent overall, but at an unnerving 46 percent for young women, access 
to these small loans can mean a world of difference now and into the future. 

FINCA Jordan has extensive experience meeting the needs of poor women 
in Jordan, and will use this knowledge to take into account the unique 
needs and circumstances of this specific group of young entrepreneurs. The 
program will offer practical business training for this targeted population of 
educated young women, and will also focus on refining an already existing 
Sharia-compliant youth financing product, adding it to the program’s other 
offerings of Individual Loans, Micro Group Loans and SME loans.

About 98% of FINCA’s clients in Jordan are women. FINCA started opera-
tions in Jordan in 2007, and currently reaches 15,000 clients in under-served 
areas of the kingdom where there are wide-spread pockets of poverty.

Hundreds of FINCA Uganda clients and 
their families and neighbors are receiving 
access to free health care and screenings 
through a partnership with AAR Health 
Services. Ten events have taken place at 
FINCA Uganda branches as part of the 
Subsidiary’s 20th anniversary celebrations, 
with participants receiving a multitude of 
services including voluntary HIV/AIDs testing 

and counseling, body mass checkups, blood 
pressure testing, nutrition counseling, family 
planning methods and HIV/AIDs control 
measures, as well as general health consulta-
tions, all at no cost. FINCA Uganda CEO Julius 
Omoding says efforts are being made to 
continue the program into the future.

FINCA Uganda’s Marketing Manager, 
Simon Ahimbisibwe, said “At FINCA Uganda, 

we believe that a healthy body makes for 
healthy banking; that is why we brought 
these services to the people free of 
charge,” Mr. Ahimbisibwe said. “We will 
continue to engage in such services that 
impact the lives of our clients positively, 
especially as these services are some-
times not easily accessed, mainly due to 
logistical challenges.”

FINCA Uganda, the first FINCA Subsid-
iary launched on the African continent in 
1992, is celebrating 20 years of providing 
life-changing financial services to both 
urban and rural clients throughout the 
country. It currently serves more than 
54,400 clients with loans averaging $395, 

and manages more than 3,000 Village 
Banking Groups. 

News From The Field 

Beyond Microloans:  
Providing Health Screenings in Uganda

Village Bank Notes  
This newsletter is a publication of 
FINCA International, Inc. ©2012. 
All rights reserved. This material 
shall not be copied, reproduced, 
reprinted, or placed on the Internet 
or other electronic or print media 
without express, written permission 
of FINCA International, Inc.

FINCA International is 
a non-profit, private voluntary or 
ganization exempt from income 
tax under section 501 (c) (3) 
of the United States Internal  
Revenue Code. 

1101 14th Street, NW, 11th Floor, 
Washington, DC 20005 
202.682.1510 fax 202.682.1535

 www.FINCA.org

 www.FINCACanada.org

 www.FINCAUK.org

FINCA Jordan Beauty Shop Owners

FINCA Uganda clients and families  
receive free health screenings 
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FINCA UK Champion Climbs Kilimanjaro  
to Raise FINCA Funds Raj Sambasivan, a FINCA UK champion and 

Morgan Stanley employee, took on the arduous task 
of climbing the highest, free-standing mountain in  
the world to raise money to support a Village Bank 
in Tanzania. And he succeeded!

On September 9th, he and his teammates—  
seven colleagues from the London Business 
School Executive MBA 2012 program—reached 
the summit and found, to their delight, they’d 
surpassed their goal of raising £6,500 ($10,500), 
enough to support Village Banks in Tanzania. 

Raj learned about FINCA during an information 
presentation by FINCA UK staff to Morgan  
Stanley employees, and he recommended to 
his teammates that FINCA should be their  
charity of choice for the climb, and all agreed. 

Raj commented on his donations page 
“Climbing Kilimanjaro, from boiling hot 
ground to freezing cold summit by hiking 
eight days straight, was not an easy 
 challenge for us, but your donations and 

support helped us to keep going and conquer Kili.”
You don’t have to go to such heights to support FINCA!  

Go to www.FINCA.org to learn more about supporting our work.

 

At 60 years old, FINCA Jordan client Naema 
Sayyed Muhammed Ahmed embodies the en-
trepreneurial spirit that, with the right support, can 
transform lives.

For over 30 years, Naema was a married woman 
employed as a seamstress, bringing home a small 
salary that helped pay the bills and send her two 
children to school. But when her husband divorced 
her, Naema was left as the family’s sole provider. 
To survive, she used her sewing skills to start a side 
business making keffiyehs, traditional head scarves 
popular amongst Arab men, out of her small home 
in Amman. 

Still, with little extra income to invest, she could 
not afford enough materials to increase production 
and grow her business. So when a friend told her 
about FINCA Jordan’s loans to support small busi-
nesses, Naema decided to give it a try. 

In January 2011, Naema applied for her first loan from FINCA 
and received a commercial group loan for 300 Jordanian dinars, 
or $426. With that money, she was able to buy enough thread 
to produce more keffiyehs and increase her income. A year and 
half later, Naema is on her second loan with FINCA, this time for 
510 dinars ($721) and has more than doubled her production, 

allowing her to send her son to school in Egypt.
“FINCA has been so good to me,” remarked Naema with a 

smile. “Not only are they respectful, but they have given me 
what I need to make my business grow!”

When she was left alone,  
a loan made all the difference!

Naema Sayyed Muhammed Ahmed, FINCA Jordan client
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FINCA has been named one of 11 high-impact nonprofits working 
in the field of international microfinance by Philanthropedia, a nonprofit 
organization working to help donors make smarter gifts by connecting 
them with effective nonprofits. 

Rupert Scofield, President and CEO, remarked, “Philanthropedia’s recog-
nition of FINCA as one of the worlds’ top microfinance providers is a great 
honor, and one in which our more than 9,200 staff members, worldwide, 
can take great 
pride. We are 
pleased that our 
more than two 
decades of mission-driven service to create a financially inclusive world 
has been recognized by our peers. ” 

Philanthropedia is a division of GuideStar, an industry leader in non-
profit data with information on more than 1.8 million nonprofits. Over the 
course of two months, Philanthropedia surveyed 72 experts working in 
the field of international microfinance to identify those organizations that 
were making the biggest positive impact in international microfinance. 
FINCA ranked in the top 10 from a total of 119 total nonprofits making an 
impact at the global level.

FINCA Named Top MFI  
by Philanthropedia

The Sustainers’ Circle: 
Creating Certainty  
in an Uncertain World 
Most of FINCA’s clients live with a lot of uncertainty 
in their lives…

Will there be enough food to feed their children 
today? Will they be able to pay the rent that’s due on the 
hovel they call home? Will they be able to sell enough 
products to make a little profit so they can purchase 
more next week to keep their little businesses going? 
Will they be able to send their children to school this 
term, or will they have to send them to work? Will they 
be able to take a sick child to the local clinic and get the 
medicine they need to get healthy?

At FINCA, we like to take as much worry out of our 
clients’ lives as possible by making sure we’re always 
there to meet their financial needs. And you can help 
us ensure that we are by becoming a Sustainer’s Circle 
member. 

By becoming a Sustainer’s Circle member, you’ll pro-
vide FINCA with a steady, reliable source of funding to 
meet the need s of our Village Banking and other micro-
finance clients around the world. You’ll join thousands 
of others who, on a regular, monthly basis, provide us 
with automatic donations we can count on to continue 
our work. And your membership will help us do our part 
to lessen our impact on the environment because we’ll 
mail fewer letters.

Becoming a Sustainers’ Circle member is easy - simply 
decide on an amount you’re comfortable contributing 
each month—$10, $25, $50 or more—then either:

n Call FINCA at 202-682-1510 and provide credit card 
information to a staff member, who will handle the 
paperwork; or

n Click on www.finca.org/Sustain and provide your 
information through our secure website. 

Your account will be billed automatically on a monthly 
basis. Just “set it and forget it.” 

We encourage you to consider becoming a Sustainers’ 
Circle member today!

On the evening of  
September 11th, the Royal 
Conservatory of Music’s 
ultra-modern new event 
space was converted into a 
global market, complete with 
market stands where guests 
could purchase a variety of 
handmade goods includ-
ing miniature paintings, 
lemonade, baked goods, 
FINCA bracelets or get a 
relaxing hand massage. The 
event, sponsored by DLK 
on Avenue, the Air Canada 
Foundation and GlobLove, 
marked FINCA Canada’s 
fourth annual fundraiser and 
included world music and a 
silent auction.

Special guests for the 
evening included Canadian 
television and film actor Kris 
Holden-Ried and the cast 
of USA Network’s hit show Suits, including Gina Torres, Meghan Markle, 
Patrick J. Adams, Sarah Rafferty and Kari Matchett.

Canadians Make A Stand 
Against Poverty & Raise Funds 
for FINCA
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Supporters of all ages participated in  
FINCA Canada’s Make a Stand Against Poverty 

fundraising event
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